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EXECUTIVE
SUMMARY

In the last years, we started to hear more
and more about the workplace and how we
want to work. For employers, developers
and owners those are some of the essential
standards when they choose a new project
for their office space or when they start the
development of a new office project.

When talking about the workplace, we
analyse all the facts linked to the office
space, the amenities located in the building
or in the proximity, the public transportation
and all the significant details that have an
impact to the lives of the employees.

Why is so important to have the latest
trends regarding the workplace?

- attract and retain employees and tenants -

This special report by CBRE Research
summaries a variety of criteria for different
generations from different activity domains.
We analysed their current situation and
what are the most critical needs for them
regarding their current office space.

CBRE Romania has surveyed the structure of
the office workplace in Romania and its
perception by the office workers. The survey
took place the first three months of 2018
and was carried out among almost 500
office employees working in Bucharest. The
respondents were asked about their
opinions regarding their current office
space.
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WE HAVE SPLIT THE  
ANSWERS IN 
FOUR CATEGORIES:
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9%

35%

49%

7%

Generation Z - 18-24 years old

Generation Y - 25-34 years old

Generation X - 35-49 years old

Generation baby boomers - 50-64
years old

By 2020, Gen Y will make 

up half of the global 

workforce. People are 

also living and choosing 

to work for longer. 

Where they are working, 
by sub-market location

CBD 11%

North 22%

Pipera 14%

Central 20%

West 26%

East 5%

South 3%
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43% of the responses are coming from the

Computers & Hi-tech and Outsourcing Services

sectors.

Romania has all the instruments to attract new

entry companies, especially Computers & Hi-

Tech and Outsourcing Services and has the

most competitive ratio for the IT&C specialists

per capita in CEE.

Where they are working, 
by domain of activity

23%

7%

9%

11%5%
9%

7%

9%

20%

Computers & Hi-tech

Public Sector

Outsourcing Services

Financial and Insurance

Manufacturing, Industrial and Energy

Business Services

Professional Sector

Consumer Services & Leisure Sector

Other Sector

Everyone is talking about millennials

(generation Y) and their needs, but the current

workforce is based on 4 generations, from

baby boomers to generation Z. Within this

report, we analysed for each generation the

main requirements regarding their workplace.

Is life after work an important decision factor in choosing a 
job/location?

Generation Z Generation Y Generation X Generation baby boomers

Yes 68% 47% 51% 35%

No 32% 53% 48% 65%
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GENERATION Z
(POST MILLENIALS 2000-2020)
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How satisfied are you with 
the current location of your 
office building?

Satisfied? Why?

27%

55%

11%

7%

Very satisfied Somehow satisfied

Somehow unsatisfied Neither, not

Accessibility - by public transportation
Accessibility – by car
Amenities in the area, restaurants, pharmacies, 
food stores, ATMs

Where they are working, 
by sub-market location

West 36%

North 23%

CBD 14%

Pipera 14%

Central 9%

South & East 4%

Commuting time
30-60 Min 55%

15-30 Min 25%

10-15 Min 11%
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How they feel in the current office building?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Professional building entrance employees

Parking availability

Bike infrastructure

Showers & lockers

The efficiency of elevators and building entrance access

Standard of cleaning

Easy access to public transportation

Proximity to home, school, kindergarten

Possibility to take lunch in the office building

Security in building and in proximity

Satisfied Neutral Unsatisfied

What type of working space they prefer?

Open Space 32%

Divided individually 43%

Divided by department 26%

How important are for generation Z the following 
aspects regarding the office space?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Individual Assigned desks

Hot desking

Availability of meeting rooms with over 10 persons…

Availability of meeting rooms with 4 to 10 persons…

Quiet Rooms & Phone boots

Relaxation Areas

Office furniture Ergonomics

Welcoming place to eat your own meal

Important Neutral Not Important
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1. Not having a balance between work and personal life

2. Acoustic & noise level in the office area

3. Absence of showers & lockers

4. Not enough parking lots

5. Insufficient work space for me, crowded working environment

Which are the most important 
complaints of generation Z 
regarding their actual 
organization?
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GENERATION Y
(MILLENIALS 1980 -2000)
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How satisfied are you with 
the current location of your 
office building?

Satisfied? Why?

Accessibility - by public transportation
Accessibility – by car
Amenities in the area, restaurants, pharmacies, 
food stores, ATMs

Where they are working, 
by sub-market location
West 26%

North 24%

CBD 11%

Pipera 20%

Central 15%

South & East 6%

Commuting time
30-60 Min 57%

15-30 Min 21%

10-15 Min 9%

10

23%

35%

18%

7%

17%

Very satisfied Somehow satisfied

Somehow unsatisfied Very unsatisfied

Neither, nor
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How they feel in the current office building?

What type of working space they prefer?

Open Space 32%

Divided individually 51%

Divided by department 18%

How important are for generation Y the following 
aspects regarding the office space?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Professional building entrance employees

Parking availability

Bike infrastructure

Showers & lockers

The efficiency of elevators and building entrance access

Standard of cleaning

Easy access to public transportation

Proximity to home, school, kindergarten

Possibility to take lunch in the office building

Security in building and in proximity

Satisfied Neutral Unsatisfied

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Individual Assigned desks

Hot desking

Availability of meeting rooms with over 10 persons…

Availability of meeting rooms with 4 to 10 persons…

Quiet Rooms & Phone boots

Relaxation Areas

Office furniture Ergonomics

Welcoming place to eat your own meal

Important Neutral Not Important
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1. Insufficient natural light

2. Heating, Ventilation & Air conditioning

3. Not having a balance between work and personal life

4. Not enough parking lots

5. Insufficient work space for me, crowded working environment

Which are the most important 
complaints of generation Y 
regarding their actual 
organization?
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GENERATION X
(MILLENIALS 1965 -1980)
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How satisfied are you with 
the current location of your 
office building?

Satisfied? Why?

Accessibility - by public transportation
Accessibility – by car
Amenities in the area, restaurants, pharmacies, 
food stores, ATM 

Where they are working, 
by sub-market location
West 24%

North 21%

CBD 10%

Pipera 13%

Central 23%

South & East 9%

Commuting time
30-60 Min 56%

15-30 Min 21%

10-15 Min 13%

24%

39%

12%

8%

17%

Very satisfied Somehow satisfied

Somehow unsatisfied Very unsatisfied

Neither, nor
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How they feel in the current office building?

What type of working space they prefer?

Open Space 18%

Divided individually 26%

Divided by department 56%

How important are for generation X the following 
aspects regarding the office space?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Professional building entrance employees

Parking availability

Bike infrastructure

Showers & lockers

The efficiency of elevators and building entrance access

Standard of cleaning

Easy access to public transportation

Proximity to home, school, kindergarten

Possibility to take lunch in the office building

Security in building and in proximity

Satisfied Neutral Unsatisfied

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Individual Assigned desks

Hot desking

Availability of meeting rooms with over 10 persons…

Availability of meeting rooms with 4 to 10 persons…

Quiet Rooms & Phone boots

Relaxation Areas

Office furniture Ergonomics

Welcoming place to eat your own meal

Important Neutral Not Important
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1. Heating, Ventilation & Air conditioning

2. Insufficient natural light

3. Insufficient work space for me, crowded working environment

4. Not enough parking lots

5. Not having a balance between work and personal life

Which are the most important 
complaints of generation X 
regarding their actual 
organization?
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GENERATION 
BABY BOOMERS (1946-1964)
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How satisfied are you with 
the current location of your 
office building?

Satisfied? Why?

Accessibility - by public transportation
Accessibility – by car
Amenities in the area, restaurants, pharmacies, 
food stores, ATM 

Where they are working, 
by sub-market location

West 24%

North 11%

CBD 11%

South & Pipera 6%

Central 41%

East 8%

Commuting time
30-60 Min 54%

15-30 Min 32%

10-15 Min 8%

38%

35%

14%

14%

Very satisfied Somehow satisfied

Somehow unsatisfied Very unsatisfied

Neither, nor
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How they feel in the current office building?

What type of working space they prefer?

Open Space 19%

Divided individually 31%

Divided by department 50%

How important are for generation baby boomers the 
following aspects regarding the office space?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Professional building entrance employees

Parking availability

Bike infrastructure

Showers & lockers

The efficiency of elevators and building entrance access

Standard of cleaning

Easy access to public transportation

Proximity to home, school, kindergarten

Possibility to take lunch in the office building

Security in building and in proximity

Satisfied Neutral Unsatisfied

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Individual Assigned desks

Hot desking

Availability of meeting rooms with over 10 persons…

Availability of meeting rooms with 4 to 10 persons…

Quiet Rooms & Phone boots

Relaxation Areas

Office furniture Ergonomics

Welcoming place to eat your own meal

Important Neutral Not Important
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1. Insufficient work space for me, crowded working environment

2. Absence of showers & lockers

3. Not enough parking lots

4. Not having a balance between work and personal life

5. Outdated interior organization

Which are the most important 
complaints of generation baby 
boomers regarding their 
actual organization?
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KEY
FINDINGS

80% of the respondents are working in big
companies with over 100 employees and 9
out of 10 work in an office building. 1/3
work in district 1 of Bucharest. Half of the
respondents prefer a working space which is
divided by department, while ¼ prefer an
open space or space which is individually
divided.

Regarding available amenities at the current
job, the majority have ATMs (51%), 47%
have a restaurant/cafeteria or a coffee shop
(43%). However, 1 out of 5 respondents
declared that there are no available
amenities in the office building, especially
those who work in unconventional offices.

Employees who work in Bucharest tend to
be somehow satisfied with the current
location of their office building. 1 out of 5
employees is unsatisfied, while 3 out of 5
are satisfied.

The majority (55%) spend between 30-60
minutes until they arrive at their workplace.
Employees who need less than 30 minutes
before reaching the office are more satisfied
with the location of the office building than
those who need more time.

The factor which brings the highest amount
of satisfaction with the office location is the
easy access to public transportation (76%).
Also, the presence of several amenities -
pharmacies, restaurants, ATMs, etc. (43%)
and easy access by car (40%) are other
necessary drivers for employee’s
satisfaction. Approximately 4 out of 5
employees are satisfied with the security in
and around the building.
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KEY
FINDINGS

Also, the cleaning (71%) and the easy access
to public transportation (68%) help build
satisfaction toward the office building in
which they work.

Concerning dissatisfaction, the difficult
access for public transportation (44%) and
the insufficient number of amenities
available (39%) are some of the most
important reasons. Also, employees who
work in Bucharest are unsatisfied with the
parking availability and the proximity to
home/school.

After work activities are an essential factor
when choosing a job but not a decisive one
in half of the cases. Young employees, aged
18-24 are the most influenced age group by
life after work.

When rating the amenities available in the
actual working space, the ergonomic
furniture (82%), the welcoming place for
eating (78%) and the individually assigned
desks (72%) are the most critical aspects.
The least valuable character seems to be hot
desking (47%).

Overall, the heating, ventilation & air
conditioning represent the most mentioned
complaint (40%). The insufficient natural
light is positioned on the second place (37%)
and the third place is shared by the too
crowded space (36%), along with the
insufficient parking lots (36%). The noise
level in the office is also a vital source of
dissatisfaction (32%), especially for young
employees.
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GLOBAL RESEARCH AND CONSULTING
This presentation was prepared by the CBRE Real Estate Consultancy’s Research Team which is part of CBRE Global Research and Consulting – a network of preeminent
researchers and consultants who collaborate to provide real estate market research, econometric forecasting and consulting solutions to real estate investors and
occupiers around the globe.

DISCLAIMER
CBRE Real Estate Consultancy confirms that information contained herein, including projections, has been obtained from sources believed to be reliable. While we do not
doubt their accuracy, we have not verified them and make no guarantee, warranty or representation about them. It is your responsibility to confirm independently their
accuracy and completeness. This information is presented exclusively for use by CBRE clients and professionals and all rights to the material are reserved and cannot be
reproduced without prior written permission of CBRE.


